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The Victrola
For June

Are Here

~ Mausic to satisfy everyone is contained in the new June list, and
M’m:ﬁuvmﬁo:mmof&ebmmh We
~ invite you to hear—

Oh! By Jingo! ........85c | The Harvest Moon is Shining 85¢
v Margaret Toung. Hart-Jomes.
Rose of Washington Square .885¢
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This store is never idle! While one surprise is engaging Star of Love .........1.00
your attention, we're planning something else. Business either e

goes forward or backward. There's no such thing as standing This Victrola
still, and we provide against all contingencies by constantly forg- ,

ing ahead. Our campaign for lower prices has been a great step prosache oo
forward. Behind every fact there is a reason. The fact is we are

serving an almost incredible number of people. Behind this fact $10 CA SH
there are many reasons. The values we offer, the service we ren- ¥ T ",
der, the variety from which to choose, the reliability of cur state- | = A e e
ments and merchandise, all conspire to make the “Big Store” oaly. 3
“the store of today, tomorrow and every day.” -

—

This stere that sells oaly Vietrelas sad
beiter servies. “

| ‘ § D || Baas’ Music Shop

THE LAST DAY- | =i

r"-

~_ Saturday closes our store-wide discount sale in the campaign for lower prices. This is our first of a series of

- underselling events in the country-wide movement for lower price levels. This drive makes possible a saving of
EZO% to 507 on everything, and those who have not anticipated their future needs should take prompt advantage

4+ of this opportunity. Not for some time will such an offering be equalled in its extent or low pricedness. Your

#i" chance has come, buy for the present, buy for the summer and well into the fall months. Lower price levels will
§i¢ prevail on many lines by fall, but not lower than the prices here today. |

i3 Its all logical —you see—and to your benefit. And better than explanations, better than reasons, stron
§ thanany argument, is the blunt, unalterable fact that you can, until Saturday evening, June 5, actually save 23‘%
4 to50% on anything you purchasg at the Young & McCombs store. ; ;

WATCH OUR ADVERTISEMENTS FOR SPECIAL DEPARTMENTAL SALES -
OF SEASONABLE MERCHANDISE FOR THE HOME OR FAMILY.

o

Which 18 the

most ymportant !

Which is the most important—which means the most to you
and to the future welfare of your children—the inside or the out-
side of your home? -

'Wh will 2 man spend a thousand dollars for the “outside”
strycture of his home, for every fifty dollars fop the furnishings of
that home?

- ERWEAR ... : ! - One lasts about as long as the other. Certainly the influence
;_}‘(Th_ 0 TO $35 GEOR- . \ { R ; of good furmiture, which means comfort, contentment, warmth,
g pousss - 333 ' Sy g e s e
*’OOATS .,.33& 0 : . - penditure in comparison.

k1! ONE - 50% | A s i | Asother thisg~70u kave & year or mers to pay for the furnishing of YOU
-,3_?,1;- TS .... VYV WOMEN’S COATS ... 1 ; ' - home—if you wish evedit. Your clothisr, your butaher, you grecer won't wailt 8
41 BG ON 20% | WOMENS SIK 3316, - yoar.
FRIGERATORS ... . | UNDERWEAR .... 3§ :
ZAR-EVER - 920% | MAYTAG WASH."
MINUM WARE .. ING MACHINE

WIOKER 3 PORGH 33306,

CES T e umvis 20% | | |
... 20% | ook Hikiucs | SR

| ALL MAKES "~
' .,‘mmm'.f_:..

LITRY)

_ Jurgitere apd the proper furnishing of {he home are recelving real consider
atien these days. :

LERRRRAREN

I

L)

WA

. We are slvays glad to discugs, to show, to plaa with you.
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